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NJ Transit, New York Times Highlight New
Additions to 2010 '‘Banking You Can Trust'
Advertising Campaign

HIGHTSTOWN, N.J. B Consumer advocacy that informs the
public about what credit unions are, how credit unions are
different, and how credit unions can help consumers is one of
our top priorities at the New Jersey Credit Union League. With
2009 behind us, the League is working diligently to improve its
statewide advertising initiatives for 2010. Two of the most
notable additions to this yearOs advertising campaign are NJ
Transit and New York Times advertising.

With NJ Transit, train stations and buses will host New Jersey
credit union advertising spreading the word as people commute
to and from work and other ventures. We have plotted the most
credit union concentrated areas in the state that fall along both
the train and bus routes and have strategically placed our
advertisements accordingly. The advertisements will begin
running in March and will continue for 26-weeks. The expected
reach is over 1 million New Jersey residents.

Our New York Times advertisements will be located in the New
Jersey section seven Sundays throughout the year. The New
Jersey section of the New York Times reaches over 180,000
households by subscription alone and is available at most
newsstands where papers are sold. Not only is this an
excellent way to reach New Jersey consumers, but also a
great way to attract businesses to the benefits of credit unions.

During 2010, we will also be branching out our Web
advertising. We will have advertisements through Google
AdWords focused on the state of New Jersey; on NJ.com; on
News 120s Web site; and more.

We will continue our very successful partnerships with News 12
NJ television; Comcast television, Web and on-demand video;
NJ 101.5 FM in the northern and central part of the state and
Cat Country in the southern part of the state; The Press of
Atlantic City; Rutgers University football and basketball; and NJ
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Business Magazine.

Our popular :30/:30 split radio commercials will also continue in
2010 with the addition of another radio station, Magic 98.3 FM,
and the added benefit of airing your commercials on the station
of your choice from our three options. Only contributing credit
unions can take advantage of this popular and effective
advertising tool through the advertising cooperative. In most
cases, your contribution to the Co-Op is far less than what it
would cost you to purchase this radio spots on your own and
production of the spots is free!

If you have already contributed to the advertising cooperative in
2010, we thank you for your support and hope you will take
advantage of the benefits we provide to you throughout the
year. If you have not already contributed we hope that your
credit union will consider supporting us in 2010 and taking
advantage of this great opportunity.

For questions or suggestions, please contact Candice Nigro at
cnigro@nijcul.org or 800-792-8861 ext. 110.

[ BACK TO TOP ]

Suspicious Activity Reports (SARs):
Investigating, Decision-Making & Filing
Telephone B Webinar B Audio/Visual CD Rom

Thursday, January 14, 2010
3:00 pm D 4:30 pm EST

Your member was just on the 6:00 news after being arrested
for narcotics trafficking. All you can think about is the SAR
investigative file on your desk B the SAR you didnOt file
because you were unsure.

This program will help you look at sources of Ored flagsO for
money laundering and suspicious activity. Whether the tip is
from your system, your frontline, or the local newspaper, it
must be investigated and reviewed so a decision can be made
about whether to file a SAR. Learn the procedures for initial
SAR filing, repeated filings, working with law enforcement, and
when an account must be closed. The SAR cycle, including
tips, investigations, filing and SAR aftermath will be covered
during this Omust attendO webinar.

HIGHLIGHTS:

e Tellers, systems and media: Where does suspicious
activity originate?

Opening an investigative file

Deciding to file a SAR

Can examiners require credit unions to file SARs?
Common errors in completing the SAR form

Page 2 of 9



More Intormafion Click here

Thresholds and SAR filings

Time frames, repeated filings, and amending SARs
Closing an account

Working with law enforcement

National Security Letters, 314a and OFAC matches
What if your SAR is subpoenaed?

What if law enforcement wants supporting
documentation?

e Using your SAR data to change your processes

WHO SHOULD ATTEND?

This informative session is directed to BSA officers,
management, BSA coordinators, compliance personnel, and
security officers

Please note: Your registration fee allows you to have one
telephone connection and one internet connection. However,
as many people as you like may listen from your office speaker
phone or view from a single computer terminal.

ABOUT THE PRESENTER B Deborah L. Crawford,
gettechnical inc.

Deborah Crawford is the President of gettechnical inc., a Baton
Rouge-based firm, specializing in the education of financial
institutions across the nation. Her 20+ years of experience
began at Hibernia National Bank in New Orleans. She
graduated from Louisiana State University with both her
bachelorOs and masterOs degrees.

Debbie specializes in the education of financial institution
employees and officers in the area of deposit account laws,
new account documentation, insurance, complex compliance
regulations and IRAs.

CANOT ATTEND THE SCHEDULED TRAINING? ORDER THE
AUDIO/VISUAL CD ROM!

As an added benefit, you may purchase a CD Rom* of this
presentation. The CD includes the original audio/visual
presentation, the question and answer sessions, and the
handouts. In addition, you will be able to contact the presenter
if you have follow-up questions. Use this Ooff-the-shelfO
training program for those that could not attend the live
seminar and for future training. AFFORDABLE,
PROFESSIONAL TRAINING, WHEN AND WHERE YOU
CHOOSE.

*CD Rom for PC use only

Investment:  $199.00 Webinar per connection
$199.00 CD Only
$249.00 CD & Webinar per connection

To register, you may complete a general registration form found
on our Web site or e-mail Mary Zelinsky at
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mzelinsky@njcul.org.

EDUCATION CANCELLATION POLICY: NJCUL must receive written cancellation
in our office seven (7) days prior to the education session in order for you to
receive a refund; substitutions only after this date. All cancellations will be subject
to a $35 cancellation fee.

v, EDGE

* Education * Development * Growth * Essentials *

[ BACKTO TOP ]

Compliance Medley Part 1: Fair and Accurate
Credit Transactions Act (FACTA)

This past December the Federal Reserve Board (Board) and
the Federal Trade Commission (FTC) announced final rules for
the Fair and Accurate Credit Transactions Act (FACTA)
implementation puzzle. The new rules implement Section 311
of FACTA. FACTA, in turn, amended the Fair Credit Reporting
Act (FCRA) in 2003. Credit unions must comply with the new
requirements by January 1, 2011.

This newest FACTA final rule generally requires a creditor to
provide a consumer with a notice when that consumer is
receiving credit on less favorable terms than the lender's other
borrowers with better borrowing histories. The risk-based
pricing notice does not apply to business credit. Creditors
must be prepared to select from several methods provided to
determine which consumers must receive risk-based pricing
notices. Also, as an alternative to providing risk-based pricing
notices, the final rules permit creditors to provide consumers
who apply for credit with a free credit score and information
about their score.

Model forms are available for each of the risk-based pricing
notices and alternative credit score disclosures. There is also
an exception to the rule for a creditor that provides the
consumer with an FCRA adverse action notice in connection
with the transaction.

The FCRA statute originally called for a December 1, 2004
effective date for the "risk-based pricing" plan, but it has been

v ComplianceCenter

* Compliance « InfoSight e Training * Risk Management « Audit
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Large N.Y. CU Sues CUMIS in CU National Fraud
Case

MEDFORD, N.Y. — The $840 million Suffolk FCU has sued
CUMIS over the mega $150 million fraud case involving third-
part mortgage vendor CU National.

With more than $40 million in losses, Suffolk was one of the
biggest victims of the case which centers around CU National
President Michael McGrath selling loans to Fannie Mae without
credit union consent. Suffolk is suing to prevent CUMIS from
voiding coverage. The CU National case has also affected a
number of New Jersey credit unions. New Jersey credit union
leaders have been lobbying lawmakers to put pressure on
Fannie Mae to return the loans and pay part of the losses.

[ BACK TO TOP ]

Congressman Sherman Urges Colleagues to
Include MBL in Any Jobs Bill

WASHINGTON — Congressman Brad Sherman (D-Calif.) in a
letter to House Education & Labor Committee Chairman
George Miller (D-Calif.) said that Congressman Paul
Kanjorski's, Promoting Lending to America's Small Businesses
Act of 2009 (H.R. 3380), should be included as part of any
future "jobs bill" that the Congress could bring to the floor.

"While business lending by credit unions represents merely a
fraction of that by banks and other financial institutions,"
Sherman said that "credit unions are ready to expand their
business lending" and "are eager to put their capital to work to
help sustain the recovery."

In the letter, which was also sent to Kanjorski and Speaker
Nancy Pelosi (D-Calif.) and Financial Institutions Committee
Chairman Barney Frank (D-Mass.), Sherman added that the
current $50,000 de minimis threshold for MBLs is "prohibitively
small to allow credit unions to effectively serve the borrowing
needs of their business members in today's economy."

Kanjorski's bill would increase the MBL cap to 25% of a credit
union's total assets, would raise the de minimis threshold for a
loan to be considered a "member business loan" to $250,000,
and would exempt loans made to non-profit religious
organizations as well as loans made in qualified underserved
areas from the cap. Four members of the New Jersey
delegation have signed-on as cosponsors, Congressmen Frank
Pallone (D-6), Bill Pascrell (D-8), Donald Payne (D-10) and
Steve Rothman (D-9).

CUNA has advocated for lifting the member business lending
cap through frequent communication with legislators as well as
its December national Hike-the-Hill. CUNA estimated that
expanding the capacity of credit unions to make business loans
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could result in $10 billion in new business loans through credit
unions and at least 108,000 new jobs in the first year after
enactment, with no additional costs to taxpayers.

[ BACK TO TOP ]

Mortgage Lending: Compliance &
Safety/Soundness Requirements

Telephone B Webinar B Audio/Visual CD Rom
Wednesday, January 20, 2010
3:00 pm D 4:30 pm EST

Mortgage lenders have at least 12 compliance regulations to
follow for every real estate loan, not to mention safety and
soundness issues! This session will cover from inquiry to
closing (even turn down if applicable) and address each
regulation and safety and soundness issue as it applies. Learn
the dos and donOts, plus the hot issues during loan-compliance
and safety-and-soundness exams.

HIGHLIGHTS:

® Regulation B issues B application, fair lending, appraisal
notice, monitoring information, etc.

e Underwriting criteria B debt ratios, loan-to-value ratios,
stress/sensitivity testing, credit reports
Early disclosures for RESPA, Reg Z, insurance, etc.

e Closing documents D truth in lending, right of rescission,
flood notice

e Other important issues B OFAC, CIP, privacy, FACT Act,
and more

e Adverse action issues

Please note: Your registration fee allows you to have one
telephone connection and one internet connection. However,
as many people as you like may listen from your office speaker
phone or view from a single computer terminal.

ABOUT THE PRESENTER B Ann Brode, Brode Consulting
Services, Inc.

Ann Brode began her career in 1973 and has continued her
service as a consultant to regional and community financial
institutions through a wide range of areas including strategic
planning, lending, deposits, marketing, training, compliance,
and management. Ann is a well-respected presenter and has
spoken to audiences across the country for over 20 years.
She has presented sessions for numerous state associations
and has taught at the School of Banking Administration at the
University of Wisconsin as well as many other state banking
schools. Ann is the author of The Bank Deposit
Documentation Manual for Front-Line Personnel, published by
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Bankers Publishing Company, and is well represented in
numerous industry publications.

CAN'T ATTEND THE SCHEDULED TRAINING? ORDER THE
AUDIO/VISUAL CD ROM!

As an added benefit, you may purchase a CD Rom* of this
presentation. The CD includes the original audio/visual
presentation, the question and answer sessions, and the
handouts. In addition, you will be able to contact the presenter
if you have follow-up questions. Use this “off-the-shelf”’
training program for those that could not attend the live
seminar and for future training. AFFORDABLE,
PROFESSIONAL TRAINING, WHEN AND WHERE YOU
CHOOSE.

*CD Rom for PC use only

Investment:  $199.00 Webinar per connection
$199.00 CD Only
$249.00 CD & Webinar per connection

To register, you may complete a general registration form found
on our Web site or e-mail Mary Zelinsky at
mzelinsky@njcul.org.

EDUCATION CANCELLATION POLICY: NJCUL must receive written cancellation
in our office seven (7) days prior to the education session in order for you to
receive a refund; substitutions only after this date. All cancellations will be subject
to a $35 cancellation fee.

N, EDGE

Education © Development * Growth * Essentials

[ BACK TO TOP ]

SBA Extends Community Express Pilot Program

WASHINGTON — The SBA has again extended its Community
Express Pilot Program through 2010. Credit unions are eligible
for the program. The extension will help the SBA evaluate the
changes it made to the program in 2008. Under those changes,
SBA opened eligibility to any small business whose office was
located in a HUBZone or CRA designated area. It also
restricted lenders to charge at maximum the standard 7(a) loan
rates--2.25% over prime for maturities under seven years and
2.75% for maturities of seven years or longer with one
additional percentage point for loans between $25,000 and
$50,000 and two additional percentage points for loans under
$25,000.

[ BACK TO TOP ]
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CU Boards and Staff: Get a Head Start on
Compliance in 2010!

The New Jersey Credit Union League’s Compliance Center
offers credit union boards and credit union staff independent
Bank Secrecy Act (BSA) and Anti-Money Laundering Training
(AML), with an overview of Red Flag. Credit Unions can
remain diligent in ensuring its staff has up-to-date information
on these important topics.

BSA independent training is a regulatory requirement for
financial institution staff annually and recommended for Board
of Directors, Supervisory Committee Members and all credit
union leaders as well. Get on the BSA training schedule for
2010 now, just contact the Compliance Center today to
schedule your independent BSA/AML and Red Flag training at
nfoggie@njcul.org or 800-792-8861 ext. 112.

[ BACK TO TOP |

Still Time to Register for Members United Town
Hall Meeting: Joe Herbst and John Fenton to
Discuss Corporate System, MU's Strategic
Direction, and NCUA's New Corporate
Regulation

Members United Corporate FCU will host a town hall meeting
on Thursday Jan. 21 from 10:00-12:00 at the Holiday Inn, East
Windsor, located at 399 Monmouth Street.

Members United Corporate President/CEO Joe Herbst and
Members United Chairman John Fenton, CEO of Affinity FCU,
will present at the meeting. The agenda will cover the value of
corporates, Members United’s 2010 strategic plan, and the
corporate’s take on NCUA’s new corporate regulation. The
meeting will be in a candid format to allow members to share
their feedback and interact with Members United leadership.

“We believe that Members United holds a unique franchise,
adds significant value, and plays a vital role in the success of
its members. It is time to begin together to rebuild your
corporate credit union. Be assured that we will work tirelessly
to repay, whenever and in whatever form possible, what has
been lost. But we cannot do so without the support and input
of our members. And that begins with these town hall
meetings,” said Herbst in a message to member CUs
announcing the town hall meetings.

“With all that has transpired in the corporate network over the
last few years, it is important for credit unions to get together
and discuss the future of the system. We certainly want to
learn from the past, but we need to look forward and talk about
what credit unions need and want in the future. Venues like
Members United’s town hall meeting are an effective way to do
that. Credit unions will be able to hear directly from Joe and
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John about the future direction and can give their input to help
shape that future. It's important for credit unions to be active at
this critical time,” said NJCUL President/CEO Paul Gentile.

Credit unions can register at the following link:
http://www.membersunited.org/registertownhall.htm.

[ BACK TO TOP |

Test Your CU 1Q

YesterdayOs Question: Must a credit union provide a change-
in-terms notice under Regulation E if it changes the contact
information members must use to report possible unauthorized
ATM/debit card transactions?

Yesterday's Answer: Yes, if the credit union will impose
liability on members for unauthorized electronic fund transfers
(EFT). A consumer may be held liable for an unauthorized
transfer only if the credit union provides the appropriate initial
disclosures detailing the member's liability under the EFT
agreement. These disclosures include the telephone number
and address of the person or office to be notified when the
consumer believes an unauthorized EFT has been or may be
made. So, any change to this term of the agreement must be
disclosed 21 days before the effective date of the change if the
credit union plans to impose liability for unauthorized EFTs
(within Reg E's parameters, of course). Source: Credit Union Magazine

Question: What percentage of credit union members say they
would definitely use e-statements if they were available to
them?

Answer: See the next issue of the Daily Exchange.

[ BACK TO TOP ]
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